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Chapter 12: Distributing and Promoting Products and Services


Section 12.1 The Nature and Functions of Distribution (Place)

	Title
	Source
	Length
	Slides

	Coca Cola Supply Chain
	YouTube: Jonathan Hu
	2:29
	7, 8



Synopsis: Large beverage companies like Coca-Cola and Pepsico use a very large and complex indirect channel system to distribute their drink products.

Video 1: https://youtu.be/UBSOiHUctrY 

The Coca-Cola company has a very large and complex channel distribution system. After studying the content in Section 12.1, and watching the video, take a look at how the company describes its distribution system by clicking on this link: https://www.coca-colacompany.com/company/coca-cola-system

Can you outline the indirect channel system based on the information in the Section, the video and on the website? Why would Coke or Pepsi choose to use an indirect system rather than produce and distribute 100% of their products themselves? What are the advantages and disadvantages Coke experiences from the large and complex channel formed with their many bottling partners around the globe?

Section 12.3 The Competitive World of Retailing
 
	Title
	Source
	Length
	Slides

	Department Stores are a Dead Concept
	YouTube: Fox Business
	3:10
	13, 14, and 15

	Retail 2020
	YouTube: Lifelong Learners
	5:40
	



Synopsis: The death of the retail store has been predicted for some time now, but perhaps technology will actually help retail to survive and thrive?

Video 2: https://youtu.be/jHUUJeM9Xgw 
Video 3: https://youtu.be/iRvaWHk3A8k 

Review the material about retailing covered in Section 12.3, paying particular attention to Table 12.1.  Based upon your own life experience, would you agree with the conclusions from the first video that the examples in Table 12.1 of non-store retailing are in a better position to grow their operations than in-store retailers such as department, specialty and discount stores? Which of the in-store organizations seem to you to be in a stronger position for the future?

View the second video, which in 2017 predicted 5 technologies that would help retail enhance operations to thrive in 2020.  Have you experienced or used any of these 5 yourself? Some of these may seem a bit futuristic, but do you think they are likely to happen soon, if not this year?  For example, Amazon announced in March 2020 that they are planning to sell their automated checkout system to others: https://www.reuters.com/article/us-amazon-com-store-technology/amazon-launches-business-selling-automated-checkout-to-retailers-idUSKBN20W0OD


Can you describe these 5 technologies in a brief sentence or two? 

	Technology
	Description?

	Beacon
	

	Facial Recognition
	

	Robot Assistants
	

	Smart Mirrors
	

	Auto Checkout 
	



Section 12.6 The Huge Impact of Advertising

	Title
	Source
	Length
	Slides

	Do Super Bowl Ads Really Work for Car Companies
	YouTube: Bloomberg
	3:46
	19, 20



Synopsis: Do expensive ads during the Super Bowl work? This interview with Audi’s Director of Marketing will help answer this question. The student will also learn how to calculate the comparable costs of advertising.

Video 4: https://youtu.be/BgOIUPIBvuQ 

As quoted in a recent USA article, citing the The Hollywood Reporter as the source, the cost of a 30-second commercial during the 2020 Super Bowl is $5.6 million, up $400,000 from 2019.  Review the material in Section 12.6, then watch the interview with Audi of America’s Director of Marketing Loren Angel on Bloomberg Television's "In the Loop” show. 

What did Audi of America’s Director of Marketing Angel have to say about their investment in Super Bowl advertising?  What benefits did he attribute to their Super Bowl ad campaign, and how did he indicate how he could know that this was true?

One standard way to calculate and compare the cost effectiveness of advertising campaigns is known as Cost per Impression (CPI), or alternatively as Cost per Thousand (CPM) impressions, using the Roman symbol for thousand (M) instead, in the acronym.  So, what is an impression? Typically, an impression is considered a unique incidence of exposure of the advertising message to a particular individual.

According to Reuters, the 2020 Super Bowl audience was approximately 100 million viewers.  So, if a 30-second Super Bowl ad did cost $5.6 million and 100 million unique people saw that 30-second ad (an impression), what was the cost for one impression, and therefore the CPM, or cost for 1,000 impressions of that particular advertising message?  (Hint: divide 5.6 by 100, and then multiply by 1000).

12.9 Public Relations Helps Build Goodwill

	Title
	Source
	Length
	Slides

	Advertising versus Publicity
	YouTube: Media Maven
	6:47
	27, 28



Synopsis: What is the difference between advertising and public relations, and which is the most valuable to a brand or an organization?

Video 5: https://youtu.be/L4wmRvbnyE8 

Read and study the material in Section 12.9, paying particular attention to Table 12.3.  Afterwards, view the video, which explains the differences between advertising and public relations (PR), also called publicity. 

You have already learned about the various forms of paid advertising. In the video, the speaker, Christine Nicholson, calls PR “earned media”.  What do you think she meant by this?  Did it make sense to you when she claimed PR was worth three times more than traditional forms of advertising?

There’s an old marketing saying for which the author is unknown: Advertising is what you pay for, publicity is what you pray for. Can you determine which of the following statements is likely to be advertising and which is probably PR (publicity)?  (Hint: If the organization makes the claim, it’s typically advertising; if others say it about that organization, particularly in an independent review or article, it’s probably PR).

	Statement
	Usage Example
	Advertising?
	Publicity? (PR)

	“Our brand is great!”
	TV commercial, or product promoted via print or Internet 
	Y/N
	Y/N

	“Their brand is great!” 
	Product review on the Internet, in print or other media
	Y/N
	Y/N
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